
ADAMS AND REESE LLP
®

October 20, 2014

AS

Attorneys at Law
Alabama
Florida
Louisiana
Mississippi
South Carolina
Tennessee
Texas
Washington,DC

John J. Pringle,Jr.
Direct: 803.343.1270
E-Fax: 803.343.1238

jack.pdngle@adaw.com

Via U.S. Mail

The Honorable Jocelyn G. Boyd

Clerk

South Carolina Public Service Commission

P.O. Drawer 11649

Columbia, SC 29211

RE" Petition of AccessLine Communications Corporation d/b/a Voice Telco Services

Docket No. 2005-163-C

Our File No. 023728-000001

Dear Ms. Boyd:

Enclosed for filing are the original and one copy of an Affidavit of Publication in the

referenced matter. Please file the original and return a clocked-in copy to me in the enclosed

envelope.

Thank you for your assistance in this matter. Please contact me with any questions or

concerns.

Sincerely,

John J. Pringle, Jr.

JJP/lbb

Enclosures

1501 Main Street, 5th Floor[ Columbia, South Carolina29201 1803.254.41901 Fax 803.779,4749

www.adamsandreese.com



THE STATE MEDIA CO., INC.

Columbia, South Carolina

publisher of

STATE OF SOUTH. CAROLINA
COUNTY OF RICHLAND

Personally appeared before me, Emily Fernandez, Sales Operations Manager
of THE STATE, and makes oath that the advertisement,

PUBLIC SERVICE COMMISSION OF SOUTH CAROLINA CLERK'S OFFICE NOTICE OF

FILING DOCKET NO. 2005-163-C Application of AccessLine Communications Corporation for
Authority to Operate as a Reseller of Interexchange Telecommunications Services within the State
of South Carolina and to be Regulated in Accordance with Procedures Established for Alternative
Regulation in Order Nos. 95-1734 and 96-55 in Docket No. 95-661-C

1322417

was inserted in THE STATE, a daily newspaper of general circulation published in

the City of Columbia, State and County aforesaid, in the issue(s) of

October 8, 2014

Emily Ferna{_Sales Operatio____ Manager
_J

Subscribed an--d sworn to before me, Karen L. Book,

on this day, October 9, 2014

My commission expires

September 25, 2016.

Notary Public

"Errors- the liability of the publisher on account of errors in

or omissions from any advertisement will in no way exceed

the amount of the charge for the space occupied by the item #_
error, and then only for the first incorrect insertion. ""




